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The core processes of fare management
Regardless of their business, individual air-
lines today all face the same main steps in 
the pricing process and its improvement in 
order to increase revenues.

Competitor Analysis
The first step of the pricing process is 
assured by Fare & Rule Data Interpreter and 
Fare Analysis. These components integrate 
various fare data into one fare database 
while interpreting fare information and main-
taining tax-related and other basic data to 
achieve a comprehensive market overview. 
The performance of fare and market analy-
sis completes the competitor monitoring 
process.

Fare & Rules Management
Today’s management of fare and rules is 
no longer limited to editing and maintaining 
fares, rules, restrictions, and add-ons. It also 
involves the sophisticated handling of deals 
(Deal Management), the reduction of manu-
al workload by automation (Automatching), 
and the verification of all modifications 
(Business Rule Configuration). 

Decision Support
The integration of market information 
(Market Analysis) provides well-founded 
decision-making support for pricing ana-
lysts, thereby ensuring market-driven fares.

Fare & Rule Data Interpreter: Examples of increases and decreases in daily fare queue

Fare Analysis: Fare comparison between different competitors


